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University of California Agritourism

The University of California provides resources,

information, and trainings for those involved in
California agritourism, and beyond, as well as

promotes California agritourism opportunities to

the general public.

Helping farmers and ranchers diversify
their income and increase resiliency

Researching the impact of agritourism

Fostering a statewide network

Finding's catoma agrtourism operaors semonstates success i atacting vsors anc generating
revenue. Eaming extra income was the leading motivator for farmers and ranchers to develop agritourism
enterprises, although social motivators were also important. Operators also face many challenges including
labor, liability concerns, regulatory barriers, and 31% are not generating a profit from their agritourism
enterprise. The majority of operators plan to invest in their agritourism enterprise over the next 5 years, showing
a commitment to the benefits and opportunities of agritourism in California.

Calitornia Agritourism by the NUMbErS

» Farms & ranches host an average of 300 visitors annually (median). 40% of visitors traveled
over 50 miles (median)

> Most businesses generate $5,000-$100,000 in agritourism sales (gross annual revenue)

> 31% did not earn a profit from agritourism activities in 2018 (net agrtourism income)
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How agritourism helped farmers during
the pandemic

California farmers mitigated some of the losses they suffered during the pandemic through direct:
to-consumer sales and agritourism.
by Rachael Callahan
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orders had a drastic impact on California’s small

farmers and ranchers, who relicd on these outlets to
buy large quantities of their products (Sparling 2020, E
AL the same time, public demand to purchase farm clesale outlets a

their local sales. This study examines how agritourism operators responded to
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in the midst of the pandemic, the U ANR Agritourism

as seen in the unprecedented boom in community sup-
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business during the pandemic, farmers faced uncer- starting or expan:
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What is Agritourism?

On-Farm Direct Sales:

A commercial enterprise at_a working farm or Farm Stand, U-Pick
ranch conducted for the enjoyment and _ _
education of visitors, and that generates Educational Experiences:
supplemental income for the owner or Farm Tours, Workshops, Demos
ope rator (university of California definition) Entertainment/Events:
Harvest festivals, Farm to Table Dinners,
% Weddings
o 4/ Accommodations:
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Why Agritourism?

For Farmers & Ranchers
Increase farm profitability
Diversify farm income

Connect with customers

Sell & market farm products
Employment for family members
Educate the public

Community & Connectedness




Why Agritourism

For the Public

» Relaxation

« Authentic Experience

» Access to farm products

» Weekend/local travel experience

For Communities

« Keep Farms & Ranches Viable

* Maintain Rural Ambiance, Identity

« Economic Benefits to the Community
* Recreation
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Agritourism in California ~ Who, Where, and What

California agritourism operations are small but impactful!

« 2% of CA farms offer agritourism (1,245 farms) 3
+ 8% of CA have direct-to-consumer sales outlets (5,131 farms)
 60% are farms less than 50 acres

« 80% are farm businesses earning less than $250,000 per year

« $99,102,000 total revenue generated from agritourism activities

(2022 US Census of Agriculture)
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Agritourism in California ~ Who, Where, and What

Gross Revenue from Agritourism

Types of Agritourism Activities
Offered by California Operators $5 milion - $9,995,999 [}

. $1 million - $4,999,999
On-Farm Direct Sales 73%

$500,000 - $999,999

Education _ 59% $250,000 - $499,999

$100,000 - $249,999

$1,000 - $4,999

Outdoor Recreation

Entertainment/Events _ 55%
$25,000-$99,999 |GG

. . $5,000 - $24,999
Accommodations/Lodging 27%

25% Less than $1,000
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California’s Agritourism Ecosystem

Local Level - County/region

Farmers: 1245 agritourism operators (2022 NASS Census)
Marketing Organizations: Farm Trails, Producer Orgs, DMOs
Farm Bureau: in some counties

UCCE: in some counties

State Level
UC SAREP: Statewide Agritourism Coordinator SUISUN VALLEY
California Grown agritourism marketing website rustic wine country

* (California Retail Food Code: Farm Stands
* (California Agricultural Homestay Bill

* Low-impact camping AB 518 on governor’s desk
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Challenges for California Agritourism

2019 Survey of California Agritourism Operators

Biggest Challenges California vs. National Average

Labor

Time management

Concern about agritourism liability issues
State/ local regulations

Marketing your operation

City/ county zoning and permitting
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Challenges Identified by
Others

Zoning/permitting
Defining agritourism

Balancing the agriculture & the
tourism

Lack of connectedness across
counties/regions

Lack of capacity to support farmers

100%
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Thank you!

Rachael Callahan
Statewide Agritourism Coordinator
rmcallahan@ucanr.edu

https://ucanr.edu/site/california-agritourism
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